
Basic Funnels
A Quick Tour of Dominate Basics
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TIPS 
(Tipid, Ipon, Palago, Saya)

Pampayaman 101

Kaya mo bang 

mag-Tipid ng ₱ 33 sa araw-araw? 

Ipunin ₱ 1,000 buwan-buwan

at Palaguin @12 - 18% taon-taon.

Mag-Saya ka dahil ito ay magiging

₱1.0m  – ₱2.3m sa 20 taon
₱3.5m – ₱14m sa 30 taon
₱12m – ₱86m sa 40 taon
Coach Bobet & Mary Ann Prudente 

http://bit.ly/palago
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Creating a List
Quick Outline
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2. Click here

1. Click here

3. Enter List Name

4. Click “+Add”
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Creating a 
Prerecorded Event

Quick Outline
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2. Click here

1. Click here

3. Select recommended video

4. Scroll down
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5. Enter webinar

- name, 

- title,

- description

6. Click “instant”

7. Click Submit
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8. Click here

9. Prerecorded 

Webinar Funnel
10. IMG MO- Warm 

Market Funnel

11. Fill in 

- Site ID, 

- live webinar and

- email list.

12. Submit
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Creating Live 
Webinar Funnels

Quick Outline
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Scenario

Announcement to Team

❑Hierarchy creates regular 
webinars

❑Fixed schedule

❑Fixed meeting URL

Announcement Poster

❑Monday at 9pm

❑Tuesday at 9pm

❑Thursday at 10pm

❑Friday at 9pm

❑Sunday at 9pm

❑Fixed zoom ID: 
https://zoom.us/j/213217082
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2. Click here

1. Click here

3. Enter webinar

- name, 

- title,

- description

4. Enter zoom URL, e.g.

https://zoom.us/j/213217082

5. Add webinar sched

e.g.  Monday 9am
Tuesday 9pm

6. Click Submit



7. Click here

8. Live Webinar Funnel 9. IMG Live Webinars

10. Fill in 

- Site ID, 

- live webinar and

- email list.

11. Submit
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To register, type name, email, cellphone 

and select live webinar schedule 
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What did we create?

❑Individual member funnel

❑To centralized webinars

❑Member advertises own funnel URL to his own warm/cold market
❑Via email, messenger, SMS, viber, whatapp, etc

❑Guests register in member funnel 

❑Member gets the email list
❑Member has guest registration list

❑Member can get attendee list

❑Member can do individual follow-up via email, messenger, SMS, viber, whatapp, etc

❑Member can do automated follow-up via email, SMS blast.
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Quickstart
Dominate Learning Resources
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Click here
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Click here
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Allan Ngo Materials
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Email Marketing Materials
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Sha Nacino Materials
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Jay Castillo Materials
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FB Banners
A short introduction to FB Ads and Banners

Coach Bobet @ IMG Marikina         http://bit.ly/CoachBobet



Do you know all these facebook banners are 

available to all dominate users?
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https://uhurunetwork.com/facebook-ad-images/

25 Expert Tips to Create Facebook Ad Images THAT SELL

1. Show People Using Your Product
Your ad has to look like it belongs in 
someone’s news feed.

2. Create Different Facebook Ad Images for 
Different Personas

3. Use Targeting to Narrow Your Audience

4. Use Images of Faces

5. Urgency
e.g. text limited-time offer

6. Minimize Image Text
less than 20% text overlay on images   
move text to text portion

7. Make Your Message the Focus

8. Include Social Proof

9. Only Use High-Resolution Images

10. Simpler Is Better

11. Effective Facebook Ad Images Display Benefit

12. Keep Your Copy and Graphics Consistent

13. Limit Your Ads to One Call to Action

14. People Love FREE

15. Use Simple, Easy-to-Understand Text 
Overlays

16. Use Numbers to Get Your Point Across

17. Use a Scroll Test

18. Test a Variety of Copy

19. Try Using Multiple Images

20. Immediately Discernable Marketing 
Message ( call to action )

21. Use Complementary/Contrasting Colors

22. Stick to 1-2 Fonts

23. Appeal to Both Rational and Emotional 
Judgment

24. Employ the Psychology of Color

25. Location-Specific Graphics
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https://www.facebook.com/ads/tools/text_overlay
https://uhurunetwork.com/facebook-ad-images/

What does it mean that I have too 
much image text?
Text in your ad image includes text laid 
over a photo or illustration, text-based 
logos, or watermarks used in an ad's 
image. Also text in thumbnail images 
used for videos as well as images used 
as cover photos or profile photos of 
promoted Pages.
How much text should my image have?
Facebook prefers ad images with little 
or no text, because images with a lot of 
text may create a lower-quality 
experience for people on Facebook.
How do I reduce the amount of text?
Consider putting most of your text in the 
text area of your ad instead of on the ad 
image. If you must use text, use a 
smaller font size and fewer words to 
lower the proportion of text to image. 
Try reducing image text.

1. Minimize Image Text
less than 20% text overlay on images   
move text to text portion
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Source: The Psychology of Color in Marketing By June Campbell – Infographic by kissmetrics.com
Psychology of Colors
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Anatomy of an advertisement

Banner

Post Text

1.  Visuals you can’t ignore

2.  Relevance

3.  Value proposition

4.  Offer/Call to action

Parts

Contents 1

3

4

2

Your ad has to look like it belong in your Newsfeed
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What makes a good FB banner?
Less than 20% text,

Easy to read

Easy to understand 

text overlay

High res picture 

( 888  x 888 pixels )

Psychology of color

Attention 

grabbing image

Urgency

Call to Action
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1.  Available at 

https://imgcorp.com/dominate/socialmedia/

2.  Also available in your

funnel page settings

Lots of good banner ideas ( pero they have too much text, so they are not for FB ads)
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